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Background QEFE

Barefoot Power est. 2005 in NSW Australia,
shipping product before many competitors existed

A Pacific projects ¢ since 2006 (Papua New Guinea, Fiji, Vanuatu, others)

A Africa ¢ since 2008, now operating 2 subsidiaries (Uganda + Kenya),
partnerships growing in 15 countries

A Asia + Americas ¢ since 2008, shipping to 20 countries,
serviced via Hong Kong subsidiary

A India ¢ since 2009 via India CleanTech Summit 2009, MFI Summit, Srijan,
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Supplier/Investor to 40 countries worldwide, lights shipped to 500,000 people
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Market Analysis

1.5 billion people lack electricity and use kerosene lamp

100 million households in India: i
90 million households in Africa

50 million in SE Asia + Pacific

20 million in Latin/Sth America

1
\o"\ O Millions of People Without Electricity

. Millions of People using Biomass




Microfinance and

Kerosene Lighting

Kerosene

Lighting Global

crofinance
W EGE

250 million

households million households

Market

$30 billion / year $30billion / year

mostly unbanked



source of Proportion # households
Total number Lighting as Proportion of using using % of Cumulative
mtate/Tnion Tervitory ofhouseholds Flectricity  Households Kerosene Kerosene market market
India 191.963.935 107.209.054 S58 44.1 84.737.140
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75% of market in 8 States

®@’ TERI estimates 200 million solar lanterns will cost US$5 billion!
A

r Non-SHG microfinance totals $3 billion of loans (Lok Capital)



Market penetration <1% ey

AsiaPacific example of global market (50% of market)
A Approx. 120 million offgrid households lack electricity
A Population growing at 1.5-2%, adds 2 million householdper year

A All players together reached < 1 million households/yeato date.......
XXPdSIF NI & RIeé&a
Barefoot Power Asia-Pacific Target for 2014

1 million households, mostly rural, $20 million worth
= 1% of the total market over 3-4 years
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Quality Partners

Experienced Microfinance Partners

A Oikocredit
A largest number of investments in MFIs globally >700
A >US$600 million Assets under Management (mostly loans)
A Developed and manage a Trade Finance Fund with BFP for Clean Energy
A Equity shareholder and on Board

A European Investment Bank
A GEEREF ¢ Global Energy Efficiency and Renewable Energy Fund
A €1 mill grant to help BFP grow more debt funds to finance pro-poor energy
A Experienced microfinance investor

A Other support )
Jigar Shah (Sun Edison, Carbon War Room), CSR Capital, IFC-2 2 NI R . |\
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Productsc Hardware¢ Household products

)

$50-200end-consumer
microfinance loandits
larger products well,

= no skilledabourto install

coming soon

New product ‘

coming soon

New product ‘

10W

15W




QB

1st Prize T Best Value

2"d Prize i Best Task Light

1st Prize T Best Performance

whahe

Won 3 of 4 categories against 21 competitors
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Productsc Hardware: ower
Mobile phone stations
+ Centralized Solutions

Centralized charging stations
2.5W to 80W for phones / lamps
for groups of 3-100 households

Field trials completed

eamp

Release Date i January 2011
Large single system designs

5-200W systems - Solar Schools, yb

clinics, etc featuring 3W, 200 lumen lamps
Orion range of LED tube lamps

First schools and 1000 lamps installed
Release Date i January 2011
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Foto by Setiadi_09



Efficacy of White LEDs from China
[tested at 20mA]
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Asian LED quality comparisons - 2006 to 2010

70% 'Failure' standard
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15 Chinese

factories +
Path to Market consolidating
warehouse
Barefoot / Avantage
Trade Finance Fund S”p,p'ie?
Barefoot Power l Cash flow
Social investors <: ‘ T
- Product fl
MObI“_Ze as ‘," National Import l roductiow
required Local investors /| ,*
Y 1 I 2 Years Track Record
Local banks <. ~"* with Oikocredit and 40
District Depots

angel investors:

' 44

Micro retailers Microfinance 40 deals

/ | 2 / 10 exits
11.4% average return,

End Customers 15 renewals

Mostly Africa focused

Key Microfinance Partnerships

Replicate with AV
Solar Finance Fund

Oikocredit, European Investment Bank
CSR Capital, Calmeadow, Grasroots Business Fund



UGANDA
50 entrepreneurs mobilized - internal
1000 signed up for training via 4 MFls
Each sell about US$30/day, max $10k/month



1000
x ®With batteries 5
«<
L ewithout
§ batteries M
) » @ Insufficient light ¢ @
r S ties
o 100 += +%
= A
2 ‘ . -
O / hd .
£ 5
o X b y2 \
3 3|8 3
S 10 § % ! S
R S |2 | .
Q. ® |E
i :
v
1 J
100 1,000 10,000 100,000 1,000,000
Service/delivered (Im.hr/$)
\ A LD
| o SIPTE >
- o v 9
non-rechargeble 4 i ’ x100
LED desklamp B N8 x300

DIREC presentation October 2010 www.barefootpower.com




Foto by Setiadi_09

T h an k ou Barefoot Power
y Stewart Craine info@barefootpower.com
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